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ICT AND ITS IMPACT ON THE DEVELOPMENT OF TOURISM SERVICES
- CASE STUDY OF A SAMPLE OF TOURISM AGENCIES IN THE STATE OF
ALGERIA-
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ABSTRACT: Information and communication technology has witnessed rapid developments
that have affected various aspects of human life, economic, social and cultural, as the tourism sector
is one of the most important economic sectors affected by this technology, which has become an
imperative for the political sector, and a fundamental factor based on it. Political institutions in their
dealings. The research was aimed at identifying the extent to which tourism enterprises use ICT and
their impact on improving their services. We conducted a field study of a sample of 30 tourism
agencies in Algiers, by distributing a questionnaire of 13 questions to the management of these
agencies. Communications and development of tourism agency services.

Keywords : Tourism and tourism services, ICT, e-tourism, Case of a some tourism agencies in
Algiers.
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